Caravan and Camping SA is South Australia's peak body for the caravan and camping
industry. As a not-for-profit association, we support and represent our members while
working to ensure a strong, sustainable future for the industry.

We deliver South Australia’s largest caravan and camping events, including two major
shows each year. Our work connects consumers with industry members by bringing

CARAVA N & together caravan and camping businesses, tourism operators, and travellers. We also

STt s collaborate with government, stakeholders, members, and consumers to promote

drive holidays, provide safety education and training, and uphold industry standards
CAMP'NG SA through compliance and regulation.

POSITION DESCRIPTION
Content & Digital Marketing Coordinator

Incumbent

Type TBA

Salary Based on skills and experience
Location 65 Goodwood Road, Wayville
Reports to Event Marketing Manager
Date revised March 2025

Overview

The Content & Digital Marketing Coordinator plays a key role in strengthening Caravan and Camping SA’s digital
presence by creating content that inspires people to discover the caravan and camping lifestyle, while also
showcasing and supporting our industry members and their businesses.

This role is responsible for producing and managing engaging content across social media platforms and digital
channels, ensuring our messaging connects with both consumers and members. A strong understanding of
audience trends and platform best practices will be essential to drive engagement and maintain a positive, trusted
voice for the organisation.

Working closely with the Event Marketing Manager, the Content & Digital Marketing Coordinator will help deliver
marketing campaigns that promote the caravan and camping industry, support event promotion, and contribute
to market growth. This includes capturing content and engaging directly with members and visitors at major
events to build connection, tell real stories, and bring the industry to life online. The role requires a clear
understanding of the digital landscape, industry expectations, and audience behaviours. There’s also the
opportunity to bring fresh ideas to the table and help shape how we grow and connect with audiences into the
future.
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Duties and Responsibilities

Digital Media

Lead the management of the CCSA website to ensure content is relevant, up to date, accessible, and
meets expectations (including SEO and analytics).

Deliver social media posts (across various platforms) that align with the marketing strategy and
contribute to the objectives of the CCSA Strategic Plan.

Establish various digital strategies for current and new audiences to increase engagement and grow
subscribers.

Create and deliver original content outside of event periods that aligns with marketing campaigns,
encourages caravan and camping participation, and highlights the value of industry members and
their businesses.

Deliver comprehensive and creative content during consumer shows to drive engagement, showcase
exhibitors, capture the atmosphere, and promote activations and drawcard events.

Cultivate an engaged online presence by promptly and professionally responding to comments,
messages, mentions, and posts across various platforms, including Facebook groups. This involves
building and maintaining strong relationships with our followers and members.

Coordinate the social media content calendar, scheduling and posting content strategically to
optimise reach and engagement while ensuring consistency.

Track, optimise, and analyse digital activities to maintain maximum impact.

Source and distribute existing content that promotes the Caravan and Camping industry, such as
influencer, destinations, member content and key campaigns.

Graphic design of CCSA digital materials, presentations, slide decks and other assets.

Assist the Event Marketing Manager to implement consumer marketing event campaigns.

Communications

Receive and action incoming communications promptly ensuring each communication is responded
to or forwarded to the appropriate staff member.

In collaboration with the Event Marketing Manager, populate and distribute a monthly consumer
eDM.

In collaboration with the Industry Development and Innovation Manager, populate and distribute a
monthly member eDM.

Provide relevant information for CCSA communication platforms eg. social media, EDMs, website,
publications.

Oversee development and maintenance of a CRM including updating member information across
other platforms.

Other

Assist with the planning and delivery of CCSA events, activations, and consumer shows.

Establish and maintain a display of consumer information to showcase the industry and market our
members.

Provide support to the CEO and Management Team to implement sponsorship agreements.

Other reasonable duties as directed by the CEO or Management Team from time to time.
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Key Performance Indicators

Professional conduct reflects the role of ambassador of CCSA

Social media engagement across various platforms is trending upwards
Average of five social media posts delivered weekly across each platform
Objectives of the marketing plan are met (as applicable to the role)
Increase in number of subscribers to CCSA consumer eDM

Increase in website visitors

100% of enquiries are addressed within 48 hours of receipt

Additional KPI’s may be developed based on specific projects assigned to the Content & Digital Marketing
Coordinator

Skills and Experience

Qualification in marketing, communications, or graphic design field
Experience in a social media, marketing role

Good working knowledge of social media, Mailchimp, and WordPress
Graphic design skills and demonstrated use of relevant design and image editing software
Video editing and content development skills

Experience with Google AdWords and SEM

Understanding of SEO

Understanding of the Australian Privacy Principals and Copyright laws
Confident in maintaining a consistent brand voice across all digital channels
Comfortable creating content on the go, including live event coverage
Exceptional time management and prioritisation skills

Creative and innovative thinker with a proactive approach to content creation
Excellent presentation and communication skills

High level of accuracy and attention to detail

Excellent oral and written facilitation skills

Demonstrated ability to meet deadlines

Ability to work independently and as part of a broader team

Flexibility with work hours, including occasional weekends or evening events

A current driver’s license and roadworthy motor vehicle
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